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KEY MESSAGES 

Enabling researchers to be successful in their 

research endeavours is core to the work of Health 

Translation SA. We were delighted to welcome a 

broad cross-section of partner organisations and 

stakeholders to the activities in the Spotlight Series: 

Consumer Engagement throughout October 2022. 

 

Our team has reflected on the key messages that 

arose over the course of the month, learnt from the 

webinar series and other resources shared during 

the Spotlight month.  

 

Our top tips are shared below. 

 

 

 
  Engage early 
Bring consumers on board in the planning and preparation phase of the project.  

 

Clarify expectations and roles 

Clearly articulate the consumer’s role and how their input will be used to inform the project.  

 

Build meaningful relationships 

Consumer engagement is strongest when genuine, two-way relationships exist between researchers 

and consumers.  

 

Be willing to change 

Consider how the project can be adjusted or re-directed when new ideas are shared.  

 

Keep in regular contact 

Keep consumers updated on the progress of the project so they are more prepared for the next stage 

of engagement.  

 

 

Have more questions?  

Contact HTSA’s Senior Project Officer, Consumer Engagement Dr Agustina Gancia, 

Agustina.gancia@healthtranslationsa.org.au  

https://www.linkedin.com/company/health-translation-sa/
https://www.linkedin.com/company/health-translation-sa/
mailto:Agustina.gancia@healthtranslationsa.org.au


 

 

WEBINAR SERIES 

The Consumer engagement webinar series covered a range of content including: 

• Consumer Engagement Basics 

• Case study examples of exemplar project conducted with consumers 

• The value of consumer engagement: exploring different frameworks to evaluate our engagement 

• Tips and tricks to ensure genuine and meaningful engagement in grant applications 

 

Consumer Engagement Basics 

Presenters: Ass/Prof Kate Laver (Flinders University), Dr Shyam Muthuramalingam (ANZData, SAHMRI).  

Consumer engagement in action. From the great to the challenging 

Presenters: Dr Mike Musker (University of South Australia), Ellie Hodges (LELAN), Ass/Prof Janet Kelly (The 

University of Adelaide), Nari Sinclair. 

The value of consumer engagement: how can we determine if it’s meaningful engagement? 

Ass/Prof Audrey L’Esperance (ENAP), Sarah Simpson (EquiACT). 

Embedding consumer engagement in grant applications 

Alan Bevan (NHMRC Consumer Reviewer), Penelope McMillan (MRFF Consumer Reviewer), Dr Lisa Ebert 

(University of South Australia), Amanda Shay (Heart Foundation). 

 

OTHER RESOURCES 

General information about consumer engagement: 

 

Paper for insights on existing models and frameworks for consumer engagement.  

Systematic review on frameworks for evaluating and reporting public involvement in research. 

AHRA CCI evaluation paper explores existing tools to measure the impact of CCI in research.  

 

Information about national consumer engagement resources:  

 

NHMRC Consumer and community engagement: Guidelines, white papers and position statements.  

AHRA CCI: Aiming to embed CCI in health and medical research policy and practice. 

ACTA Toolkit:  Practical advice for researchers wishing to conduct patient-centred clinical trials. 

Heart Foundation: CE Guide for Researchers: Practical considerations to incorporate consumer 

participation into research and grants.  

 

 

How HTSA can help you: 

 

HTSA/SAHMRI Register  

HTSA Toolkit 

HTSA Events & Training 

 

Upcoming consumer engagement events:  

 

HTSA CE Summit: November 29, 2022, SAHMRI. FREE REGISTRATION, lunch provided,  

Diverse panel speakers and presenters: CEPPP/University of Montreal, Women and Children’s Hospital 

Network, ROSA, Wardliparingga, Health Consumer Advocacy Network SA, and more! 

https://youtu.be/xanY6KpG08E
https://youtu.be/iVkPtTw3jiI
https://youtu.be/h8fdGPiVjIM
https://youtu.be/kf_05Q3Bzfs
https://pubmed.ncbi.nlm.nih.gov/31012259/
https://pubmed.ncbi.nlm.nih.gov/31012259/
https://ahra.org.au/wp-content/uploads/2021/10/AHRA_CCI_Measuring_Impact_web.pdf
https://www.nhmrc.gov.au/about-us/consumer-and-community-engagement
https://ahra.org.au/our-work/consumer-and-community-involvement/
https://clinicaltrialsalliance.org.au/resource/consumer-involvement-toolkit/
https://www.heartfoundation.org.au/getmedia/52a73afc-2e4d-4cf8-b237-d79d4c2b7823/Consumer-Guide-for-Researchers_1.pdf
https://sahmri.org.au/research/community-engagement-in-research
https://healthtranslationsa.org.au/community-engagement-toolkit/
https://healthtranslationsa.org.au/opportunities/upcoming-events-and-training/
https://healthtranslationsa.org.au/event/2022-consumer-and-community-engagement-summit/

